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LETTERS TO THE EDITOR

PM’s initiative of Digital India
What we need today is more and more use of modern

technology and equipment along with traditional wisdom
of farming in order to boost the agriculture sector. It is
clear that farmers, who have been paying a 6% commis-
sion and 1% market fee in the existing wholesale mar-
kets, will only have the advantage of taking their goods to
the seller who will offer them the best price for their goods.
Prime minister’s initiative of 'Digital India' will certainly
help the farmers by giving them access to information on
the best price offered for farm produce on their mobile
phones in an instant. Let us see how practical will it be for
farmers to sell their product directly to consumers and
also for consumers to reach them.

Vinod C. Dixit – Ahmedabad

Virat signs up as Brand Ambas-
sador for Valvoline Cummins

Ahmedabad: In an ag-
gressive move that signals its
serious intent to be a major
player in the highly competi-
tive engine oil category in
the country, Valvoline
Cummins India has signed
up Unstoppable Virat Kohli as
its ambassador for the
Valvoline™ brand. As part of
the association, Virat will be
the face of Valvoline engine
oils and lubricants range.

Addressing the strategic
importance of this initiative,
SandeepKal ia, CEO,
Valvoline Cummins India
said, ‘Virat epitomizes the
same values that Valvoline
Cummins stands for – excel-
lence, high performance and
consistent quality, values
that make both Virat and
Valvoline Unstoppable.’ Fur-
ther elaborating the same,
he added, ‘It’s a perfect
match in more ways than
one, especially in light of the
fact that both Virat and

Valvoline have always set
new benchmarks in their re-
spective fields.’

On this association with
Valvoline, Virat said, “Pio-
neers appeal to me and
Valvoline is clearly one in the
engine oil category. Valvoline
has been Unstoppable dur-
ing its 150 year history, with
an impressive track record of
innovations, it is a legendary
brand that continues to be a
winner today and one I am
indeed extremely proud to
be associated with.” (19-10)

DISCOVERY NEW MINISERIES
‘HARLEY AND THE DAVIDSONS’

Ahmedabad: A Harley-
Davidson is more than a mo-
torcycle. It is a symbol of
Americana, built from the
ground up by founders Walter
and Arthur Davidson and
their friend Bill Harley. But the
road to success was not ex-
actly smooth – filled with in-
numerable obstacles, ruthless
competitors and extraordi-
nary risks. Together these
three young men, the sons of
blue-collar immigrants, gave
everything they had to ensure
the survival of the company
they founded. But just how
far would they go to reach the
ultimate American dream?

Discovery’s highly-antici-
pated miniseries HARLEY
AND THE DAVIDSONS will
premiere in India on Friday,
October 14 at 9 PM. The
three-part series will air on
three consecutive Fridays -
14th Oct, 21st Oct and 28th
Oct at 9 PM. The channel in-
vites its viewers to watch the
series and participate in a

contest via http :// www.
hatdon discovery .com/

Based on a true story,
HARLEY AND THE
DAVIDSONS charts the birth
of this iconic bike during a
time of great social and tech-
nological change beginning at
the turn of the 20th century.
Walter, Arthur and Bill risked
their entire fortune and live-
lihood to launch the budding
enterprise. Each of these men
faced very different chal-
lenges, but it was the motor-
cycle that united their dreams
and ambitions. For Walter
Davidson, the venture was a
chance to escape from the
confines of society – to ignore
the rules and build a bike that
could go anywhere and ride
hard. For Arthur Davidson, it
was an opportunity to finally
make good on his name. And
for Bill Harley, the bike gave
him hope to break free from
his overbearing parents and
apply his talent as an engi-
neer. (19-10)

Saffronart’s Upcoming Jewellery and Textiles
Auctions Present a World of Traditions

Ahmedabad: Jewellery
and textilesare among the
oldest craft traditions in the
world. Both are deeply rooted
in their place and culture. In
back-to-back auctions this
October, Saffronart brings
these two art forms together
throughlots that present a
panorama of techniques and
creativity reflected through
jewellery and textile designs.
Fine Jewels and Objets on 18
– 19 October 2016 features
jewels andobjets d’art that
hark back to an era of vin-
tage and glamour. Woven
Treasures: Textiles from the
JasleenDhamija Collection on
19 – 20 October 2016features
rare and important textiles
discerningly acquired over six

decadesby leading textile
historian,JasleenDhamija.
These textiles showcase the
rich traditions of Iran, Cen-
tral Asia and India. (19-10)

V-Mart “Fashion
Utsav” on this Diwali
Ahmedabad: Following

the success of its 134 stores
in 115 cities, V-Mart ‘The
King of Retail’ in Tier-II and
Tier-III cities, is giving its
valued customers “Fashion
Utsav” on this Diwali. Diwali
is one of the biggest festi-
vals celebrated with great
enthusiasm and happiness in
India. V-Mart customers wait
for this occasion, with new
Fashion collection V-Mart
also offers winners to be part
of Bumper Lucky Draw. The
celebration starts a week be-
fore with buying new clothes
for entire family and gifts for
loved once. V-Mart brings
convenience plus rich shop-
ping experience by ensuring
that their store fulfils the
fashion needs of the entire
family under one roof that
too at best price. These are
first of its kind a complete
family fashion store fully air-
conditioned with prime shop-
ping experience. India’s fast-
est growing value retail
company V-Mart Retail Ltd.
which provides “price less
fashion” to its customers,
once again ready to give its
customers an exciting expe-
rience of shopping.

Mr. Snehal Shah, Sr. V.P

Marketing, V-Mart Retail
Ltd. said, on this Diwali we
are providing high-end in-
ternational fashion at a
pocket friendly price to
young aspiring class with
their fashion & l ifestyle
needs. We have special of-
fer “Fashion Utsav” in which
customers will get a chance
to win gifts worth Rs 1 crore.
To avail this offer, customer
has to shop for minimum
Rs395 to participate in Diwali
Lucky Draw and will get
chance to win Car, Bikes,
Fridge, LEDs, Smart phones,
Induction Plates, Dinner Sets
and Gold Coins etc. (19-10)

Peugeot buys used car
retailer in diversification push

PSA Group, the maker of
Peugeot, Citroen and DS cars,
said on Monday it was buy-
ing a stake in a French online
second-hand car retailer as it
expands into new areas of
business.

The carmaker is in exclu-
sive talks with multi-brand car
retailer Aramisauto to pur-
chase a 30 percent holding,
before injecting more cash
through a capital increase to
secure a majority stake, PSA
said. Financial terms were not
disclosed.

The deal will unlock
"strong growth potential in a
second-hand market that is
twice the size of the new car
market, but where we cur-
rently have little presence,"
said Marc Lechantre, head of
the Paris-based company's
used cars division.

Faced with the rise of car-
sharing and digital mobility
operators like Uber, many
carmakers are eyeing an ex-
pansion into new businesses
outside the traditional manu-
facturing and sale of new
cars.

But PSA is going further
than most under Chief Execu-
tive Carlos Tavares, who is
also slashing production costs
in the wake of the company's

2013-14 brush with bank-
ruptcy.

Besides flagging a push
into car-sharing, Tavares
pledged to turn PSA into a
leading player in multi-brand
vehicle repairs and second-
hand sales when he unveiled
the second stage of a recov-
ery plan in April.

The group is targeting a
five-fold increase in parts
sales through Mister Auto, the
low-cost online retailer it ac-
quired last year. It also plans
to launch car-sharing services
in Los Angeles in partnership
with Bollore Group.

PSA has shed some 7,200
French jobs in the past two
years and continues to reduce
headcount through voluntary
departures. The company
declined to comment on re-
ports that another 2,000 po-
sitions will be eliminated in
2017.

Lechantre said the acqui-
sition of Aramisauto, with 360
million euros ($403 million) in
annual sales, would help PSA
double its second-hand car
sales to 800,000 vehicles by
2021. The group will also
bolster its own Peugeot and
Citroen used-car networks
and launch similar operations
for the younger DS brand.

China launches longest manned space mission
China launched its longest

manned space mission on
Monday, sending two astro-
nauts into orbit to spend a
month aboard a space labo-
ratory that is part of a
broader plan to have a per-
manent manned space sta-
tion in service around 2022.

The Shenzhou 11 blasted
off on a Long March rocket

at 7:30 am (2330 GMT) from
the remote launch site in
Jiuquan, in the Gobi desert,
in images carried live on state
television.

The astronauts will dock
with the Tiangong 2 space
laboratory, or "Heavenly Pal-
ace 2", which was sent into
space last month. It will be
the longest stay in space by

Chinese astronauts, state
media reported.

Early on Monday, Fan
Changlong, a vice chairman
of China's powerful Central
Military Commission, met as-
tronauts Jing Haipeng and
Chen Dong and wished them
well, state news agency
Xinhua reported.

"You are going to travel in
space to pursue the space
dream of the Chinese nation,"
Fan said.

"With all the scientific and
rigorous training, discreet
preparation, and rich experi-
ence accumulated from pre-
vious missions, you will ac-
complish the glorious and
tough task... We wish you
success and look forward to
your triumphant return."
Shenzhou 11 is the third
space voyage for Jing, who
will command the mission
and celebrate his 50th birth-
day in orbit.

In a manned space mis-
sion in 2013, three Chinese
astronauts spent 15 days in
orbit and docked with a space
laboratory, the Tiangong 1.

Advancing China's space
program is a priority for
Beijing, with President Xi
Jinping calling for the coun-
try to establish itself as a
space power.

China insists its space pro-
gram is for peaceful pur-
poses.

Shenzhou 11, whose
name translates as "Divine
Vessel", will also carry three
experiments designed by
Hong Kong middle school stu-
dents and selected in a sci-
ence competition, including
one that will take silk worms
into space.

The U.S. Defense Depart-
ment has highlighted China's
increasing space capabilities,
saying it was pursuing activi-
ties aimed at preventing

other nations using space-
based assets in a crisis.

China has been working to
develop its space program for
military, commercial and sci-
entific purposes, but is still
playing catch-up to estab-
lished space powers the
United States and Russia.

China's Jade Rabbit moon
rover landed on the moon in
late 2013 to great national
fanfare, but soon suffered se-
vere technical difficulties.

The rover and the Chang'e
3 probe that carried it there
were the first "soft landing"
on the moon since 1976. Both
the United States and the So-
viet Union had accomplished
the feat earlier.

China will launch a "core
module" for its first space sta-
tion some time around 2018,
a senior official said in April,
part of a plan for a perma-
nent manned space station in
service around 2022.

Tesla, Panasonic to collaborate
on solar cells production

Elon Musk's Tesla Motors
said it would collaborate with
Japan's Panasonic Corp to
manufacture solar cells and
modules in New York.

Under the agreement,
which is a non-binding letter
of intent, Tesla said it will use
the cells and modules in a
solar energy system that will
work seamlessly with its en-
ergy storage products
Powerwall and Powerpack.

The Japanese company is
already working with the U.S.
automaker to supply batter-
ies for the Model 3, its first
mass-market car.

Panasonic is expected to
begin production at the Buf-
falo facility in 2017 and Tesla
intends to provide a long-
term purchase commitment
for those cells, Tesla said in a
statement, adding the agree-
ment is contingent on share-
holders' approval of its acqui-
sition of SolarCity.

Last week Tesla and
SolarCity Corp shareholders
agreed to vote on the pro-
posed merger on November
17, and the automaker said
it would provide plans for the
combined company ahead of
the vote.

Wider the waistline, greater
the breast cancer risk: study

from 10 to 20 years, it is re-
flective of accelerated growth
and there is a risk of pre-
menopausal breast cancer,”
said Dr. Dikshit, emphasising
a point made in the study —
it is not just the weight but
the distribution of fat in the
body. “Our results indicate
that distribution of body fat,
rather than BMI, is a more
important risk factor for
breast cancer in this Asian
population,” the study says.
Dr. Dikshit further said that
even if a woman’s BMI is low
or normal, but central obes-
ity is high, she is at risk, point-
ing to the pattern observed
in India where even lean
women tend to have
paunches.

Washboard abs, it now
appears, are not just desir-
able for cosmetic reasons. A
higher waist circumference
and waist-to-hip ratio — or
central obesity — can in-
crease the risk of breast can-
cer by three times among
South Asian women, a new
study has found. The study,
published recently by Elsevier,
was conducted at the Tata
Memorial Hospital and cites
central obesity as a key risk
factor for breast cancer
among both premenopausal
and postmenopausal women.
Doctors who authored the
study say the findings have a
strong public health message
— to control that expanding
waistline, irrespective of age.
The study also busts the BMI
(body mass index) link to
breast cancer. “High BMI pro-
tects pre-menopausal women
from breast cancer, while a
high BMI in post-menopusal
women increases the risk. So,
BMI is not an indicator. But
central obesity, which is
based on waist circumfer-
ence, increases the risk three-

fold for all kinds of breast
cancers among both pre- and
post-menopausal women,”
Dr. Rajesh Dikshit, professor
of epidemiology and in-
charge, Public Health, Tata
Memorial Centre, who has co-
authored the study, told The
Hindu on Wednesday. A
flabby abdomen is a breast
cancer risk for all tumour
subtypes, says the study.
“Furthermore, the association
of central obesity with in-
creased insulin levels and in-
sulin-like growth factors may
stimulate the growth of
breast cancer cells,” it states.
Conducted over nearly five
years, the study had partici-
pants from across India, but
a majority of them were from
western parts of the country.
The participants mapped
their increase in body size
(based on pictograms they
were shown) from the time
they were 10. Accelerated
growth in the 10-20-year age
category — be it weight or
height — was identified as
cause for concern. “If there
is a sudden increase in weight

Will a 32GB iPhone7 sans headphone
jack hit stores on Sept 7?

tively. While the iPhone 6S
and iPhone 6S Plus use bat-
tery sizes of 1,715 mAh and
2,750 mAh, respectively.
iPhone 6 and 6 Plus use 1,810
mAh and 2,915 mAh Storage:
The 16GB iPhone may no
longer exist. The new version
will come with minimum
32GB storage

Speaker grill at the bot-
tom: According to a report
from Chinese website
MyDrivers, the new iPhone
will have a second “speaker
grill” at the bottom and no
separate headphone slot. It
is likely to sport a USB Type-
C port, and need wireless
bluetooth headphones or a
headphone that connects to
the lightning port Camera:
There will be a protruding
camera. There might also be
sport optical image
stabilisation (the picture will
not shake even if your hand
trembles while shooting). De-
sign: A video from
Nowhereelse.fr reveals the
device will be close to the
iPhone 6s in terms of design
and size. There will be fewer
antenna bands on the back.
Spoiler alert: An all-glass
iPhone may be Apple’s block-
buster for the 10th anniver-
sary edition, according to
KGI’s securities’ Ming-Chi
Kuo, known as the best Ap-
ple analyst. Nobody was ex-
pecting Apple to launch any
new products in the
wearables category this year
till the time reports suggested
that it will launch the next
variant of the Apple Watch
along with an improved vari-
ant of the old one. It was KGI
analyst Ming-Chi Kuo again
who seemed to have broken
the news. According to a de-
tailed note by the analyst,
which was passed on to in-
vestors citing detailed plans

of Apple’s wearable for the
next six months, the com-
pany is expected tp launch
two watches with moderate
improvements over its pred-
ecessor. The second version,
dubbed “Apple Watch 2,” is
also expected to share the
same general design as cur-
rent models, but will include
a GPS radio and barometer
for improved geo-location ca-
pabilities. A higher capacity
battery will be included to
power the advanced compo-
nents, but its size will prohibit
Apple’s usual generational
device slimming. Kuo also
claims that Apple is not ex-
pected to change its weara-
ble’s form factor any time

soon or at least before 2017
and the iPhone-maker might
add LTE support for
standalone cellphone and
data functionality in about a
year’s time. Improvements on
design, better health applica-
tions and FDA approval may
also come in 2018. He also
expects the company to ship
between 10 million and 11
million units of all kinds of
watches, up from between 7
million and 7.5 million for
2016. The company had an-
nounced incremental soft-
ware changes to the
WatchOS during its July event
this year in order to create
more use cases and boost
sales of the product.


